Shipton Gorge Climate Action Group

Report 01/03/2022

Overview: After the October meeting it was apparent there wasn’t an appetite for parishioners to
attend formal meeting however those who did attend were eager to help reduce the carbon
footprint in the village and look at other sustainable behaviour we could promote. We were then
offered an opportunity to promote CAG at a community café event. After a quiet start the Climate
Action Group were in force at Shipton’s swap shop, providing an opportunity to also give
information about the recycling that is available in the village and display (based on the training |
have received) about saving energy in the home. Lots of new contacts were made and we hope to
build on that momentum and engage more residents in the coming months

Actions since last report:

LW continues to represent Shipton Gorge CAG at Bridport Energy Champions, Transition Town
Bridport climate events and the climate group open to parish councils.

LW has found organisations that help churches, and their congregations address Climate change and
has passed this information on to them.

LW working with Magna Housing and Bridport Town Council via zoom, calls and in person meetings
to promote the ‘3 first steps’ to reducing energy waste and how to promote that in the community

Preparing for launch of ‘lightbulb moment’ initiative- All Shipton Households will be eligible to swap
an older style inefficient lightbulb for an energy efficient LED bulb. This will spark ‘doorstep
conversations’ about energy saving and reducing carbon footprint between LW and residents and
hopefully reach harder to engage residents. Connection with Ridgeway energy made and bulbs
ordered (which represented a significant reduction on cost and a further goodwill reduction was
given) . This was launched at the swap/café event, 6 bulbs were swapped and a more households
have asked for LW to follow up with a swap. There is further advertising work to do with this
initiative, but it seems to be a great investment in that it’s a small outlay which will not only lower
Shipton’s carbon footprint but is a great way to engage people in a very pro-active capacity.

CAG at the Community Café event: LW and volunteers engaged over 85 residents with flyers,
posters and leaflets about how they can potentially reduce energy usage and their carbon footprint.

e SWAP clothes rail in conjunction with Bridport Fashion Revolution- pop up stands and
signage on loan gratis

e Bring and take- residents were encouraged to reduce and re-use and many items (clothes,
tools, household goods, clothes etc changed hands within the village leaving a relatively
small amount to go to local charities.

e TOP-TIP for energy efficiency- residents were asked to share a top tip that they employ- we
21 responses and these will be shared a few at a time on Facebook and in BVN. Again this
was a great starting point for interacting with the attendees and created many
conversations between themselves over coffee and cake.

e Leaflets explaining Climate Action and what resources are available in our area

Budget:

Action £100 (+ £20 VAT) has been spent on lightbulbs from Ridgeway INVOICE ATTACHED. There was
a minor miscommunication between MB and LW that resulted in the bulbs being ordered personally



by LW rather than through the PC, in order for them to arrive in time for the Community Café event.
Please accept this request for a variation from the contingency budget to reimburse LW for this
spend.

There are no further anticipated funds required at this stage, and MB has now instructed LW on the
steps necessary for requesting funds from the PC should the need arise in the future.

Next steps:
LW to follow up with household enquiries and contacts made at the community café event

There was not a feeling that a further CAG meeting would be well attended, consideration is being
given to an online alternative/zoom event.

Social media posts to be made weekly updating residents on the actions of the CAG group and to
encourage more residents to join in.

The concept of ‘piggybacking’ off other village events is a good one. 91 people attended he
community café on Saturday and | spoke to nearly all of them. From the people who said they
forgot their bulb, it showed that no number of notices virtual or otherwise beat the face-to-face
connection with people. The LED bulb swap help make that interactive and fun and will gain in
momentum at each event we join.



